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Bloom Thursday said it was being acquired by FCAB, the Paris-based parent of the FCA! agency, with offices in 
Europe and billing more than double Bloom's. 

Bloom's Dallas and New York offices, the latter an acquisition in the early 1980s, will be renamed Bloom FCA!, a 
banner that includes initials of the parent's principals. Bloom, which also has a public relations capability, claims 
1990 billing of $185 million. FCA! said its 1990 billing was $413 million. 

Finnish business executive Erkki E. Railo, who in the early 1980s was instrumental in the formation of Leaf Inc. in 
Bannockburn, was named chairman of Wilson Sporting Goods Co. and MacGregor Golf Co. As chairman, Railo, 53, 
succeeds Olli Laiho of the parent Helsinki-based Amer Group Ltd., which owns 100 percent of Wilson in west 
suburban River Grove and 80 percent of MacGregor Golf Co. in West Palm Beach, Fla. Laiho was recently named 
chairman-chief executive officer of Amer. Railo, who recently was president of Kouri Capital Inc., a merchant bank 
with offices in Greenwich, Conn., will be based in River Grove. Glenn Rupp is Wilson's chairman-CEO. 


FULL TEXT 


Bloom Companies, the Dallas-based ad agency that has long proclaimed its independence, has fallen into French 
hands. 

Bloom Thursday said it was being acquired by FCAB, the Paris-based parent of the FCA! agency, with offices in 
Europe and billing more than double Bloom's. 

"We wanted to be part of the global marketplace," said Robert H. "Bob" Bloom, chairman-chief executive officer of 
the agency founded in 1952 by his late father, in explaining the change in the firm's position. 

Bloom's Dallas and New York offices, the latter an acquisition in the early 1980s, will be renamed Bloom FCA!, a 
banner that includes initials of the parent's principals. Bloom, which also has a public relations capability, claims 
1990 billing of $185 million. FCA! said its 1990 billing was $413 million. 

Bob Bloom, who will retain his posts, will become what he termed a "major" FCAB stockholder. Terms weren't 
disclosed, but presumably they involved cash and stock. Sources indicated that the Bloom family owned 75 percent 
of the firm. 

A number of agencies, including N.W. Ayer, Grey Advertising and Interpublic Group of Companies, had courted 
Bloom in the 1980s. Bloom's lofty position in the Southwest underscored the appeal of those potential deals. 

While the major U.S.-based agencies now are well established overseas, servicing multinational clients, 
communications firms and agencies from abroad have been invading this country in a frenzied acquisition binge in 
the last four years. 

Saatchi &Saatchi PLC and WPP Group, both based in London, created the biggest stir with giant acquisitions. 
However, both piled on massive amounts of debt, putting each in a financial straitjacket. 

There has been plenty of buyout action from France, including Paris-based BBDP's recent acquisition of 40 percent 
of Wells, Rich, Greene Inc. and a majority stake 2 1/2 years ago in Tatham-Laird &Kudner here by RSCG, also 
based in Paris. 

Additionally, Foote, Cone &Belding Communications has an alliance with Publicis, a French communications giant. 
Officials of FCAB, Bloom's new parent, are interested in other acquisitions, but nothing is on the front burner, except 
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a partnership or venture with an unidentified Japanese agency. 

Wilson post for Railo 

Finnish business executive Erkki E. Railo, who in the early 1980s was instrumental in the formation of Leaf Inc. in 
Bannockburn, was named chairman of Wilson Sporting Goods Co. and MacGregor Golf Co. As chairman, Railo, 53, 
succeeds Olli Laiho of the parent Helsinki-based Amer Group Ltd., which owns 100 percent of Wilson in west 
suburban River Grove and 80 percent of MacGregor Golf Co. in West Palm Beach, Fla. Laiho was recently named 
chairman-chief executive officer of Amer. Railo, who recently was president of Kouri Capital Inc., a merchant bank 
with offices in Greenwich, Conn., will be based in River Grove. Glenn Rupp is Wilson's chairman-CEO. 

- Neiman Marcus boosted Edye Cohen to VP-general manager of its Northbrook store, succeeding William 
Brobston, who assumes the same posts for the retailer's new Minneapolis store opening in August, No. 25 for the 
chain. Cohen had been assistant store manager. 

- Leo Burnett Co. promoted Dale Freres, an agency senior VP, to director of print and television production for the 
agency worldwide, assuming responsibilities previously handled by the late Al Lira. Burnett also appointed Robert 
"Bob" Koslow director of TV production. Additionally, Brian Manley, director of creative services for Burnett's London 
office, is joining the Chicago headquarters as acting director of print production until a permanent appointee is 
named. Burnett's domestic operation alone last year produced 622 TV commercials, 600 radio commercials and 
7,500 print ads. 

Strictly Personal: Birthday greetings to Karen Schmeichel, Jim Feeley, John Sadler and Jim Hansberger. 

More than a few Northwestern University alumni around town are miffed that its Medill School of Journalism would 
announce-in New York, of all places-its new integrated advertising-marketing/communications graduate program. 
The idea is an excellent one, considering changes in the workplace, but why New York? The program was outlined 
there Thursday night. Chicago alumni will get a Second City version of the presentation in a few weeks. And where, 
by the way, is Evanston located? 

Ad agency Cramer-Krasselt's annual post Super Bowl poll documents what nearly everybody including President 
Bush had thought: The game should have been played, despite the Persian Gulf crisis. Only 3 percent of viewers 
said the game should have been postponed or canceled. Most viewers-some 1,000 were sampled from 117 million 
watchers of the Super Bowl-said the game not only boosted troop morale but sent a message to Iraqis that the 
American way of life can't be disrupted. For advertisers, the survey also had good news: The average total recall for 
spots aired during the game was 61 percent, more than double the national prime-time average TV day-after-recall 
of 24 percent. CAPTION: 
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